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Case Study 
Brand Identity | Positioning 

Precognitive, a fraud 
prevention technology  
start-up, needed a market-
leading brand to standout in 
this extremely crowded 
sector. 
 
Brand Lucence was hired to 
establish a clear USP and 
captivating brand story that 
would be communicated 
through its brand identity, 
messaging and positioning. 
 
 
 
 
 
 
 

Situation 
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Steps Tactics Delivered 
Category Research Top-level competitive analysis for online fraud prevention sector 

Messaging Framework Overall company messaging including: core messaging/
positioning, boilerplate, value proposition, USP, and key 
messages for audiences 

Brand Identity Elements include logo design, iconography, style guide, 
templates, business cards and collateral and presentation layout 

Site Development Site design, content creation, sitemap, imagery and copywriting 

Go-to-Market 
Strategy 

Launch platform and materials including events, collateral, social 
media, bylines and press  

Action Plan 

Developed and executed a comprehensive tactical plan to achieve 
Precognitive’s marketing objectives.  Components included: 
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Plan in Action: Positioning & Identity 

Introduced Precognitive’s 
multi-dimensional fraud 
prevention technology 
that combines device 
intelligence, advanced 
behavioral analytics, and a 
real-time decision engine 
to accurately detect and 
prevent fraud for online 
businesses.   
 
 
 

Behavioral  
Layer 

Device  
Layer 

Decision  
Layer 
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Plan in Action: Brand Identity 

Components include: 
-logo(s) and iconography 
-style guide 
-collateral & templates 
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Plan in Action: Brand Identity 

Web site design, imagery, 
content and layout. 
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Results:  

Within first month of 
launch, Precognitive wins 
BBVA Open Talent 2016 
competition. 
 
Within nine months, 
Precognitive raises $1.25 
million in seed funding. 
 
The company was recently 
named a finalist for 
Chicago Inno’s 50 on Fire 
2017. 
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Questions?   
Contact: 
Sherri Valenti 
sherri@brandlucence.com 
+1(646)770.1405 
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